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Wikipedia says the social media is Othe online technologies and

practices that people use to shar

experiences, perspectives and media

Social media can take many
different forms, including text,
images, audio, and video. The
social media sites typically use tools
like message boards, forums,
podcasts, bookmarks, communities,
wikis, weblogs etc.

There are two key types of Social
Media:

©Community social networks such
as MySpace and Facebook where
people come together with diverse
interests and experiences.

USpecialist/ niche online sites
where groups gather to discuss one
key subject i.e. blog, website or
online forum

Social Media earns its place in
the marketing mix

The use of social media is gathering
pace both internationally and in
Australia.

As media consumption patterns are
changing and consumers spend

increasing time on the Internet new
forms of marketing are arising.

Wikipedia says of social media:

“Due to the fragmentation and
specialisation of media and
audiences, as well as the
proliferation of community- and user
generated content, businesses are
increasingly losing the power to
dictate the communications agenda”

Forrester Research says:

Marketing needs to "turn itself on its
head" with a much greater focus on
building relationships that will make
people's lives "easier, better and
richer". Marketing on Social
Network Sites (Aug 2007)

The benefits of having a Social
Media strategy

© Business intelligence -
understanding your customer and
their insights in real-time

© Getting a jump on negative
comments before they hit the
mainstream media
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© Reaching your customers where
they spend their time - the web

© Building positive relationships
with key influencers in your vertical
markets

Network PR

We have proven experience with
working in the social media space.
We understand the unique etiquette
in engaging with the social media.
We help organisations identify the
social media and related key
influencers that are most relevant to
them.

Read more about our other online
services - including Search Engine
Optimisation and our ability to help
you and your company understand
what your customers are searching
for and the relevant keywords and
phrases that can help you rank
better - at our website
www.networkpr.com.au
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