Main Purposes of PR
and how effectively they are achieved

n-house PR Practitioners: Public Sector

—&— Purpose

Positive image in media
Effectiveness

Supporting productsfservices —

Building and maintaining corporate brand -
Managing issues and crises —

Staff feel valued and involved —

Promoting mission and values externally -
Promoting mission and values internally —
Positive investors' view -

Building and maintaining product/service brands —
Supporting community and social activities —
Managing government relations —

Compiling information on social responsibility & environment

Building and maintaining a positive image amongst suppliers —
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